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ABSTRACT 
This article aims to provide an overview of innovative solutions in the marketing 
transformation of Islamic education. Participants in this research are educators, 
school principals, parents, who have relevant experience and knowledge related to 
innovative solutions for marketing Islamic education. Data collection techniques 
use interviews, observation and documentation studies. Data analysis was carried 
out using a thematic approach. Research findings show: the Competency Based 
Curriculum development strategy is realized with an approach that emphasizes 
developing practical skills and applying knowledge to face the challenges of daily 
life, as well as creating a collaborative and inclusive educational environment 
with teachers, parents and students. The implications of the results of this 
research can be used by education policy makers to create strategies for developing 
a Competency Based Curriculum. The implementation of a competency-based 
curriculum at MTS Al-Amiriyah Blokagung shows that innovation in the 
marketing transformation of Islamic education can provide positive results. 
Technology integration helps students more easily access information and learn 
independently. Collaboration with industry gives students insight into the world 
of work and connects the theory they learn with real practice. A competency-based 
assessment system encourages students to develop various skills needed in 
everyday life and the world of work. Developing soft skills through extracurricular 
programs and special training also plays an important role in forming student 
characters who are ready to face future challenges. With a comprehensive and 
sustainable approach, this school has succeeded in improving the quality of 
education and preparing students to face future challenges. Support from all 
parties, including teachers, students and industry, is critical to the success of this 
program. 
Keywords: Islamic education, innovative solutions, marketing transformation. 
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A. Introduction 
 

Islamic education plays an important role in shaping the morals and 

ethics of the younger generation, as well as preparing them for active 

participation in global society. (Suprayitno & Moefad, 2024) However, in 

the midst of changing times and the changing needs of the job market, 

Islamic educational institutions face big challenges in maintaining their 

relevance and competitiveness. One of the main challenges is the need to 

transform the marketing of Islamic education to make it more attractive 

to students and the wider community, while ensuring that the curriculum 

taught is relevant and in line with the demands of the times. 

Education marketing is not just about promoting a school to 

prospective students and parents, but also includes how the school 

communicates the value and excellence of its curriculum. In this digital 

era, conventional marketing approaches are no longer sufficient. Islamic 

schools need to adopt innovative solutions that utilize technology and 

modern marketing strategies to attract attention and build strong 

relationships with their stakeholders (Nasir et al., 2023). One key aspect 

of this transformation is the development of a competency-based 

curriculum. 

Competency-based curriculum emphasizes developing the ability to 

carry out tasks with certain performance standards so that the results can 

be felt by students, in the form of mastery of a certain set of 

competencies. The implementation of KBK places the results and learning 

process as two equally important sides. This curriculum is oriented 

towards the results and impacts that are expected to emerge on students 

through a series of meaningful and diverse learning experiences that can 

be manifested according to needs. 

Theoretically, the education curriculum in Indonesia continues to 
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develop from time to time and this is well recorded in the history of the 

national curriculum which is essentially related to orientation, approach 

and even philosophy. This is natural because in the curriculum as the 

spirit of education and the intentions and ideals of learning achievement, 

the principle of relevance is required, so that the dynamics of curriculum 

development models also continue to develop according to the needs of 

society and where that society lives (Aimah, 2021) 

 

Quality and fair education has an important role in demonstrating 

the independence of a nation. Therefore, education must act as a tool for 

national development in all sectors. In the economic sector, education 

must strive to produce individuals who are experts in the field of 

economics, able to manage the country's economy well. In the political 

sector, education must produce individuals who are honest, fair, 

innovative and skilled in solving problems faced by the nation. (Asy'ari & 

Hamami, 2020) 

Relevance to the Marketing Transformation of Islamic Education 

Transforming the marketing of Islamic education requires innovation 

to answer the challenges of the times and the increasingly complex needs 

of society (Ridwan et al., 2024). The use of digital media and collaboration 

with the community is the key to success in attracting public interest in. 

Islamic education. Through this strategy, Islamic educational institutions 

can convey the messages and values they offer in a more modern and 

effective way. 

Effectiveness of Competency Based Curriculum Development 

Competency-based curriculum has proven effective in producing 

graduates who are ready to face real world challenges (Adinata et al., 

2024). With a holistic approach and integration of technology, students 

not only gain theoretical knowledge but also practical skills needed in 
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various fields. Project-based learning and competency-based evaluation 

ensure that students truly understand and can apply what they learn. 

Implications for Islamic Education Institutions 

Islamic educational institutions need to continue to innovate in their 

marketing strategies and curriculum development to remain relevant and 

competitive. They must open themselves to change and utilize technology 

to improve the quality of education. In addition, collaboration with 

various parties, including Islamic communities and organizations, will 

strengthen their position in society and help achieve better educational 

goals (Adnnda, 2022). 

  

B. Method 
 

This research uses qualitative methods by collecting data through 

interviews, observation and document analysis. Interviews were 

conducted with teachers, school administrators and Islamic education 

experts to obtain their views on the transformation of Islamic education 

marketing and the development of competency-based curricula. 

Observations were carried out at several Islamic educational institutions 

to see directly marketing practices and curriculum implementation. The 

documents analyzed include curriculum, lesson plans, and educational 

promotional materials. Analysis of the data collected was analyzed using 

a descriptive approach to describe the research findings in detail. This 

analysis focuses on identifying innovations in marketing strategies and 

competency-based curriculum development . 

 

C. Results And Discussion 
 

Finding 1: Technology Integration in the Curriculum to Improve 

Students' Digital Competence 
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Reason for Findings: In today's digital era, technology plays an 

important role in all aspects of life, including education. The integration 

of technology in the Islamic education curriculum not only improves 

students' digital skills but also prepares them for future challenges. This 

research found that many Islamic educational institutions still use 

traditional teaching methods that are not in line with the demands of the 

modern era. Therefore, there is an urgent need to develop curricula that 

incorporate technology effectively. The theory of technological 

innovation by Rogers (2003) supports the idea that the adoption of new 

technology in education can facilitate more effective and efficient 

learning. 

Discussion of Findings: Interviews with several principals and 

teachers from various madrasahs indicate that although they recognize 

the importance of technology, they often feel they do not have the 

resources or skills necessary to integrate it into the curriculum. One 

principal stated, “We know that technology is important, but we lack the 

training and support to implement it effectively.” This evidence suggests 

that there is a gap between awareness of the importance of technology 

and the ability to implement it. In conclusion, the integration of 

technology in the Islamic education curriculum requires greater support 

in terms of training and resources. 

Finding 2: Emphasis on Social-Emotional Competencies in the 

Curriculum 

Reason for Findings: Social-emotional competencies are becoming 

increasingly important in the world of education, especially in shaping 

students' character and values. Islamic education, with its focus on ethics 

and morals, has great potential to develop these competencies. This 

research shows that integrating social-emotional competencies in the 

Islamic education curriculum is not only relevant but also crucial for the 
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formation of individuals with character. According to the 

  

theory of social-emotional development by Goleman (1995), 

developing these skills can improve students' well-being and their ability 

to interact positively with others. 

Discussion of Findings: Interviews with teachers from several Islamic 

schools revealed that although their curricula include moral and ethical 

education, there is still a lack of a systematic approach to the 

development of social-emotional competencies. One teacher stated, "We 

talk about the importance of morals, but we don't have a structured 

program to teach social-emotional skills." This evidence suggests that 

there is a need to strengthen aspects of the curriculum that focus on 

social-emotional competencies. In conclusion, competency-based 

curricula in Islamic education must include a more systematic approach 

to developing students' social-emotional skills. 

Finding 3: Interdisciplinary Curriculum Development to Increase 

Educational Relevance 

Reason for Finding: Interdisciplinary education combines multiple 

disciplines to provide a more holistic and relevant understanding of the 

world. In the context of Islamic education, this approach can integrate 

religious knowledge and general knowledge to prepare students to face 

the challenges of the modern world. This research highlights that 

fragmented curricula tend to limit students' insights. According to the 

theory of interdisciplinary learning by Jacobs (1989), teaching that 

connects various scientific disciplines can improve students' conceptual 

understanding and practical application. 

Discussion of Findings: Through interviews with academics and 

curriculum developers in Islamic schools, it was found that many schools 

still strictly separate the teaching of religious and general knowledge. One 
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curriculum developer expressed, "We need to find ways to integrate 

religious instruction with contemporary science and skills so that 

students can see the relevance of what they are learning." This evidence 

suggests that there is a need to create a more interdisciplinary 

curriculum. In conclusion, developing a curriculum that combines various 

scientific disciplines will increase the relevance and effectiveness of 

education in Islamic schools. 

Findings: Educational Marketing Strategy to Increase Public 

Attraction and Acceptance 

Reason for Finding: Marketing education is key to attracting students 

and gaining support from the community. This research identified that 

Islamic schools often lack effective marketing strategies to highlight the 

advantages of their curriculum. In this era of global competition, 

innovative marketing can help these schools improve their image and 

attract more students. Education marketing theory by Kotler and Fox 

(1995) shows that good marketing is about building and maintaining 

strong relationships with key stakeholders. (Afifah et al., 2024) 

Discussion of Findings: Interviews with principals and marketing 

staff from various Islamic educational institutions show that they often 

have difficulty in promoting their uniqueness and excellence to the 

community. One marketing person expressed, "We had a lot of good 

things to 

  

offer, but we didn't know how best to convey the message to 

prospective students and their parents." This evidence suggests that 

there is a need for more effective marketing strategies. In conclusion, 

developing innovative marketing strategies is important to increase the 

attractiveness and acceptance of Islamic schools in society. 

Finding 5: Formation of Partnerships with Industry to Increase 
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Graduate Career Opportunities 

Reason for Finding: Partnerships with industry can provide practical 

opportunities for students and help bridge the gap between education 

and the world of work. This research found that Islamic schools often lack 

strategic partnerships with industry, which can limit career opportunities 

for their graduates. The industrial collaboration theory by Porter (1985) 

shows that close collaboration between educational institutions and 

industry can increase the competitiveness and relevance of the 

curriculum. 

Discussion of Findings: Interviews with school administrators and 

industry representatives indicate that although there is interest from 

both parties to work together, there are still many obstacles to 

implementing effective partnerships. An industry representative stated, 

"We want to work with Islamic schools, but we often don't know how to 

start or what to expect from the partnership." This evidence suggests that 

there is a need to clarify the role and benefits of partnerships for both 

parties. In conclusion, establishing strategic partnerships between 

Islamic schools and industry is key to increasing career opportunities for 

graduates. 

These findings provide an in-depth view of how competency-based 

curriculum development strategies can assist in the marketing 

transformation of Islamic education, with a focus on technology 

integration, social-emotional competency development, interdisciplinary 

education, marketing strategies, and industry partnerships. (Qurtubi et 

al., 2024) 

The implementation of competency-based curriculum development 

strategies at MTS Al- Amiriyah Blokagung shows positive results in 

improving the quality of education. Improving the quality of teaching 

through regular training for teachers ensures that teaching methods are 
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always up-to-date and effective. Technology integration helps students 

more easily access information and learn independently. Collaboration 

with industry gives students insight into the world of work and connects 

the theory they learn with real practice. A competency-based assessment 

system encourages students to develop various skills needed in everyday 

life and the world of work. Developing soft skills through extracurricular 

programs and special training also plays an important role in forming 

student characters who are ready to face future challenges. 

 

D. Conclusion  
 

Innovative solutions in transforming the marketing of Islamic 

education and developing competency-based curricula provide many 

benefits for educational institutions, students and society. By adopting 

this strategy, Islamic educational institutions can increase the 

attractiveness and quality of their education, so that they are able to 

produce graduates who are competent, 

  

have morals, and are ready to face future challenges. The 

implementation of a competency-based curriculum at MTS Al-Amiriyah 

Blokagung shows that innovation in the marketing transformation of 

Islamic education can provide positive results. With a comprehensive and 

sustainable approach, this school has succeeded in improving the quality 

of education and preparing students to face future challenges. Support 

from all parties, including teachers, students and industry, is critical to 

the success of this program. 

 

E. Bibliography 
 

Adinata, F. A., Ananda, I. G., Putra, M., & Machmiyana, I. (2024). 



Volume: 2, No.2 (Nopember 2024) 

 

238 
Innovative Solutions In Marketing Transformation Islamic Education: 

Development Strategy Competency Based Curriculum 

Amirudin Hamzah Has  

Multidisciplinary Science Journal Warehouse: The Influence of Curriculum, 

Facilities, and Quality of Teachers in Vocational Education on the 

Competency of Graduates in the Indonesian Aviation Industry Compared

 to Non-Vocational Education. 2, 232–235. 

file:///C:/Users/ASUS/Downloads/232-235-GJMI-v2i7.pdf 

Adnda. (2022). 5, 34–54. file:///C:/Users/ASUS/Downloads/156-Article Text-759-

1-10- 20221111.pdf 

Afifah, N., Doktor, P., Ekonomi, I., & Pontianak, U. T. (2024). STIEP Economic 

Journal (JES) Introduction to Theoretical Studies. 9(1),

 1–15. https://jurnal.stiepontianak.ac.id/index.php/jes/article/view/272 

Aimah,S.(2021). 

ihwanul2,+Journal+editor,+7_Tarbiyatuna_Vol_14_No_2_August_2021_Siti+Ai

mah_h25 3-280 (1). 14, 253–280. 

https://www.ejournal.iaisyarifuddin.ac.id/index.php/tarbiyatuna/article/view/1130 

Asy'ari, A., & Hamami, T. (2020). Curriculum Development Strategy Facing 21st 

Century Competency Demands. IQ (Al-Qur'an Science): Journal of Islamic 

Education, 3(01), 19– 

34. https://doi.org/10.37542/iq.v3i01.52 

GOOD, G. (2015). 済無No Title No Title No Title. Angewandte Chemie 

International Edition, 6(11), 951–952., 1(April), 50–67. 

file:///C:/Users/ASUS/Downloads/50- 67+Ishita+Research+Paper.pdf 

Nasir, M., Mahmudinata, A. A., Ulya, M., & Firdaus, F. A. (2023). School 

Empowerment Strategy as an Effort to Improve Educational Management. 

Journal Of International Multidisciplinary Research, 1(2), 799–

816. https://journal.banjaresepacific.com/index.php/jimr/article/view/120 

Qurtubi, A., Ramli, A., Mahmudah, F. N., & ... (2024). Digitalpreneurship-Based 

Islamic Education Management as a Solution to Facing the Challenges of the 

Digital Technology Era. Innovative: Journal Of…, 4, 285–293.

 http://j- 

  

innovative.org/index.php/Innovative/article/view/9386%0Ahttp://j- 

innovative.org/index.php/Innovative/article/download/9386/6433 

Ridwan, M., Nurrobiyanto, N., Jahari, J., & Erihadiana, M. (2024). Optimizing the 

Independence and Spirit of Interpeunership of Santri: Student Management 

Innovation in Integrated Islamic Boarding Schools. Kaipi: Collection of 

Scientific Articles on Islamic Education, 2(1), 1–7. 

https://doi.org/10.62070/kaipi.v2i1.46 

Shidbringoid, E. (2024). Adoption Process of Generative Artificial Intelligence 

Technology in Education: Diffusion of Innovation Theory Perspective 

Adoption Process of Generative Artificial Intelligence Technology in 

Education: Diffusion of Innovation Theory Perspective. 9. 

https://doi.org/10.24832/jpnk.v9i1.4859 

Suprayitno, M. A., & Moefad, A. M. (2024). The Role of Integrated Islamic 

Education in Forming the Character and Social Skills of the Young Muslim 

Generation in the Era of Globalization. JIIP - Scientific Journal of 

Educational Sciences, 7(2), 1763–1770. 



Volume: 2, No.2 (Nopember 2024) 

 

239 
Innovative Solutions In Marketing Transformation Islamic Education: 

Development Strategy Competency Based Curriculum 

Amirudin Hamzah Has  

https://doi.org/10.54371/jiip.v7i2.3658 


